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IT'S YOUR BRAND?

Here’s what a re-brand is all about in one word: Energy.
As in renewed energy, new interest, new enthusiasm, new
ways of expressing things.

There’s nothing in the world wrong with “tried and true”
when it comes to a brand. But if tried and true becomes
“been there, done that”, then it’s probably time to inject
some new thinking into the equation.

A successful re-brand is much more than tweaking the logo
and generating a new tagline. Internal research usually
reveals that, hey, people under the tent are not content with
the status quo. They actually have some ideas that could
serve the organization in a better way. Good leaders will
recognize and encourage this, and the group figures out
new ways of expressing new ideas.

New is not always better. But new is always better than stale.

OTHER SERVICES WE OFFER:
STRATEGIC COMMUNICATIONS PLANNING

An effective marketing plan is the GPS for your brand.
We're experts at creating succinct strategy and
“drawing” the map with short and long-term tactics
that set you up for success.

CREATIVE

Taking direction from the strategy, the creative is where
we make magic. We always aim for our creative to be
emotionally compelling so it engages audiences in your
cause and pushes them to take action.

BRANDING

Whether you’re a new or mature brand, you might be in
need of revitalization. We craft visual identities that are
aligned with your brand of today—and tomorrow.

DIGITAL

We track every message on digital media all the way
through the conversion pipeline. Whatever a conversion
means to you, we track and optimize both the message
and the medium all along the way.

PSAS

If your audience isn’t getting bigger, younger, more
interested...different, then you can’t deliver on your
mission as effectively. We'll help you find ways to reach
them through PSAs.

MESSAGING

Words matter. A clear, concise exposition of a brand can,
and does, create value for your organization. We'll help
you find the right words that express who you are, what
you do and why it matters.

SOCIAL MEDIA

It takes far too much effort to engage on social media
just because “everyone else is doing it.” We find the right
platforms for your purpose and exploit its strengths.

MEDIA

When you want to make the biggest impact possible,
traditional media may be the way to go. We are
renowned for our ability to target audiences and to
negotiate the best possible rates.
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